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Business and Social Responsibility
1. How does Panera Cares fit into the socioeconomic model of social responsibility? 
Business organizations have a social responsibility to help support the community or society that allows them to operate. At Panera Cares, this is a critical part of the organization’s business strategy that ensures that it continues to improve its relationship with society. As O’Brien (2011), Panera Cares created a foundation that launched three nonprofit cafes that serve full menus in both poor and affluent communities in different states including Michigan, Missouri, Oregon, Portland, and Clayton. In these cafes, everyone is treated with utmost dignity, but also allows those who can pay more to pay to cater for the costs of those who cannot pay at all. These cafes have helped to tackle the problem of poverty in the states where they operate like those who do not have money to buy food can still get to access them at a cheaper price. 
2. Why might an individual with high ethical standards act less ethically in business than in his or her personal life? 
People behave differently due to the circumstances they go through. This means that someone can do something bad not because he or she wanted it but because circumstances have forced him. In a business environment, pressure from low or declining profits can force one to engage in unethical activities even when they are always compliant with the ethical standards. While financial reasons are not the only motivation for this behavior, it serves as a critical motivating factor. Some other situations that may compel someone to engage in unethical standards include the need to support a colleague or friend with who they are involved in the business. 
3. How would an organizational code of ethics help to ensure ethical business behavior? 
While no one is immune to unethical situations, it is important to note that an ethical code of conduct can help to motivate people to always think about ethics whenever they are involved in any business. The organizational code of ethics plays a critical role in establishing a guide that highlights the acceptable ethical behaviors that every staff is expected to follow. The code further shows the organization’s commitment to implementing ethical standards as well as setting the standard behaviors. In many cases, the code of ethics communicates a lot about the organization to the stakeholders. 
4. What are the major differences between the economic model of social responsibility and the socioeconomic model? 
The economic model of social responsibility asserts that business organizations can perform well when it is left alone. When left alone, business organizations are able to produce and market their profitable products that meet the demands of society (Ferrell et al., 2019). The socioeconomic model of social responsibility, on the other hand, asserts that business organizations have a responsibility to society. As such, they are required to give back to the society that supported them to make profits. 
5. What are the arguments for and against increasing the social responsibility of business?
Business organizations, today, have become more concerned about their role in society because of the mounting pressure for them to care about social responsibility. Here are some of the arguments for and against social responsibility.
Reasons for Social Responsibility
First, proponents argue that business is part of society and as such, it needs to function as a subsystem of the society. Asongu et al. (2019) explain that proponents believe that business is responsible for society because the motive for the business cannot outrank the motives of the society.
Secondly, proponents argue that social responsibility is important because of moral justifications. This moral justification, according to Asongu et al. (2019), is based on the assumption that if one takes something from others, he or she has a responsibility to give it back or give something else in return.
Reasons against Social Responsibility
First, opponents argue that social responsibility contradicts the basic function of a business. They believe that the basic function of a business is to create a product for its customers at a certain price. This relationship should not be reversed.
Secondly, opponents believe that social responsibility is in conflict with the profit motive of a business. The basic goal of every business is to create profit because it is the reward they get for taking the risks of engaging in business activities.
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